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Introduction

Dear RAFI Team,

We are all responsible for the RAFI brand. We want RAFI| to stand out as
an innovative, sustainable, and modern company. Essential for this is a
consistent image both internally and externally. Our Corporate Design
has been created to ensure this. It includes a uniform logo as well as
clearly defined colors and fonts. Our Coporate Design is a part of our
Corporate |dentity.

This guideline will support everybody who works on the presentation
of the RAFI brand. All the basic elements and use examples shown
are binding for the design, conception, and production of all commu-
nication materials. These include our stationery, documents, presenta-
tions, advertising, packaging, website and product design.

The consistent and uniform implementation of our Corporate Design by
all RAFI Group employees ensures a high level of recognition, both ex
ternally and internally. Our aim is to create a uniform and positive public

\ [ L~
Dr. Lothar Seybold Lothar Arnold
CEO CFO

image as well as a corresponding identity within the RAFI Group.

This guideline contains all the rules you must follow. Everybody is
individually responsible for implementing them. Corporate Marketing
(WM) will support you and answer any questions you may have.

An effective corporate design should continually develop. That is why
we will regularly check and update this guideline and any extracts
from it.

If you have any questions, please contact:

RAFI GmbH & Co. KG

Tatjana Schweitzer, Corporate Marketing (WM)
T +49 75189-1468
tatjana.schweitzer@rafi-group.com

Q Sueleor—

Tatjana Schweitzer
Head of Team Corporate Marketing
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Trademark

Fixed logo

Color

The trademark appears in ocean blue on a
white background. The trademark must not be
changed. Exceptions are possible in special cas-

es, however they must be cleared in advance
with Corporate Marketing.

Positioning

As a rule, the trademark is positioned on the
right of the document. Exceptions are docu- The trademark
ments that require different positioning, e.g.
websites (top left). However, this must be
cleared in advance with Corporate Marketing.

Free-space rule

Always leave the required free space. Ex-
ceptions are possible, e.g. in internal RAFI

documents. However, this must be cleared in
advance with Corporate Marketing.

1,6 X

15 X

1yBiay aseo-leddn
>

1,6 X 1,5 X

Free-space rule
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Trademark
Correct use

Permitted modifications of the trademark for
use on dark backgrounds or for b/w applications.

on light backgrounds
Color: ocean blue

on dark backgrounds
Color: white

Black-and-white applications
Color: black




Trademark

Incorrect use

The trademark must not be colored or used

at an angle (except for an angle of 90° after
clearance with Corporate Marketing). Additional
graphical elements are also not permitted. The
trademark must always be in good contrast to
the background. Do not use the logo in continu-
ous text.

RAFI| Corporate Design — Page 7
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BRAND CLAIM 3



The brand claim
Fixed logo

The claim must not be changed. If the claim is
mentioned in continuous text, do not use the
fixed logo, but integrate the claim in the normal
text.

In French-language versions, the English claim
is used and the French translation “Gardez le
contact” is added in the document.

Use of the claim:

The claim is mandatory on:
e Stationery

e Business cards

® Image brochures

® HR brochures

The claim is optional on:

e Product brochures

e Promotional gifts

e Official Word/Excel documents

If you want to use the ras-
terized claim in Pantone,
you must clear this with
Corporate Marketing in
advance.

Pantone®
551 C
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Rasterizing in combination
with the RAFI logo
30% ocean blue

fsoln AR

Positive
Color: ocean blue

& 508k

Negative
Color: white

Exception
Color: black
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Color

Overview

RAFI's primary colors (corporate colors) are

ocean blue and white. )
Silver Ocean blue

The secondary color is silver. This color can be - Chapter separation i\ / . Logo
used in various rasterizations. n the catalog ( ] . Color areas on
. Spreadsheets, graph- \ title pages
Orange, red, violet, green and blue are used as ics - Headline typefaces
signal colors. k

)

White Signal colors

- Spreadsheets, graph-
ics
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Color

Definition of ocean blue and silver \ Ocean blue

Ocean blue plays a central role in communica-
tion. It is used for the logo, headlines, and color
areas.

The secondary color silver and its rasterizations
RAL Pantone® CMYK RGB

are used as a structuring color. Silver organizes
and structures content and creates hierarchies 5020 316 C 1OO| 0|20|80 0| 53|7O

for better visual orientation.

\ Silver

RAL Pantone® CMYK RGB

7046 430 C 5/0(0]50 160] 162|164
. 5/0]0]45 170]172|175
@ slojol40 ) 179]182|184
@ 50035 ) 188]190]193
) 5/0(0/30 196| 199|202

5/0]0|25 206209212



Color

Definition of signal colors

P—_ Signal colors

The signal colors are only used in information
graphics and even then only if more colors are
necessary in addition to the primary and sec-
ondary colors.

CMYK
500]100]0

Pantone®
375 C

RGB
16920156

CMYK
80|5/105

Pantone®
312 C

RGB
95| 169|209

RAFI| Corporate Design — Page 13

CMYK CMYK CMYK
0/35|85|0 0100|100|0 20|90| 1030

Pantone® Pantone® Pantone®
143 C 485 C 7648 C
RGB RGB RGB
230|189|76 208|81|86 173|107|144
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Color

Product-specific secondary colors

KIS.ME

PETROL

CMYK RGB PANTONE RAL
80|0|30|0 0173|186 3125

= Signal colors

Hex
5018 # 00adba
Other product-specific colors can be used after

. . KIS.ME
clearance with Corporate Marketing. ANTHRACITE

CMYK RGB PANTONE RAL
20/0]0|90 49]56|60 432

Hex
7016 # 31383b



TRADEMARK

BRAND CLAIM

COLOR

FONT

VISUAL LANGUAGE
INFORMATION GRAPHICS
CORPORATE COMMUNICATION

Business materials (stationery, forms, business cards)
Company name

Corporate structure

Advertisement dimensions (A4, landscape, DIN portrait, A3)
Job advertisements

Brochure cover pages — front and rear (layout grid)
PowerPoint presentations

Social media

Website

Trade show stands

Rollups

Packaging and labels

Giveaways

Vehicle branding

Building branding / machine branding

Signage system

Sponsoring

4

10
15
20
26

31

32
44
45

50
53
61
63
64
65
66
67
70
71
73

75

PRODUCT COMMUNICATION

Visual language

Use of dimensioning
Brochures, layout grid
Advertisements
Presentations
Product brands
Giveaways
Information graphics

PAPER
WORDING/LANGUAGE

RAFI Corporate Design — Page 15

76

77
80
81
84
86
87
91
92

93
95



Font

Corporate font

The font is a style-defining element of our
Corporate Design. The RAFI corporate font is
Univers.

To create a clear, simple typographic aesthetic,

we use a limited number of font styles.

Headline
Univers 75 black is used for headlines.

Subline

Univers 65 bold is used only to set special
accents in sublines and titles on information
graphics.

Text
Univers 45 light is used for text.

As an exception, Univers 55 Roman is also used

in advertisements

RAFI| Corporate Design — Page 16

Headline

Univers 75 black

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz 0123456789 ,.-

UNIVERS 65 Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789 ,.-

Subline

UNIVERS 55 Roman

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz 0123456789 ,.-

Text

UNIVERS 45 Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789 , .-




Font
System font

System fonts

If Univers is not available, only work with Arial
instead. You can use Arial bold in headlines. No
other Arial versions are permitted.
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Headline

ARIAL FETT

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789 ,.-

Text

ARIAL

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz 0123456789 , .-




Font
Use

Example of use of the various fonts in text with
Univers.

Example of use of the various fonts in text with
Arial.

RAFI Corporate Design — Page 18

RAFIX 22FSR

Harter im Nehmen, besser unter Druck.

Ehendita dit aditatur? Ecerumquam ut vo-
luptionse.Ga. Pitiaspelit eium fugit, sequis
re peliquid ullabore que et que peria et
audam quia quae. Ut aut doluptat dolupta-
tis accus. Ectiasi taectur sim fugit enis es
as vent eost magnita cusam net audipsa
atis archillore cora sumquatur? Magnient
que dit, cuptibusEllab idunt evenet
harchilitate num hit quossim posaepuda
dunt re nus volorEstrum evellam quo
doluptat res core aut recullab in estis prat

resequis nes sed mosandestrum non non
corehen ihillabo. Facea illaccus iundita
tentiam aborrunt dignisciis et a dBitatiore
perianit oditae est, con expedi offic tese-
guas qui se posanda cone quistia conet
labo. Culless imendus nostrum cumetur
as aut acesequo et quam sus dellam fugit
as ducid mo blandit, anditatem et rem

es mi, vent hillabo. To eatiore rnatqui
officias mo exerrovid quiamus doluptia
cuptaer ruptae et inctis voluptatur?

RAFIX 22FSR

Harter im Nehmen, besser unter Druck.

Ehendita dit aditatur? Ecerumquam ut
voluptionse.Ga. Pitiaspelit eium fugit,
sequis re peliquid ullabore que et que
peria et audam quia quae. Ut aut doluptat
doluptatis accus. Ectiasi taectur sim fugit

enis es as vent eost magnita cusam net
audipsa atis adit, anditatem et rem es mi,
vent hillabo. To eatiore rnatqui officias
mo exerrovid quiamus doluptia cuptaer
ruptae et inctis voluptatur?



RAFI| Corporate Design — Page 19

Font
Font sizes, definition / typography

Advertisements, A5

Headline: 34 pt, upper case, bold, white or ocean blue

Subheadline: 12 pt, white or ocean blue, normal

Claim: A4 300x100 mm

Brochures

Title: max. 54 pt, upper case, bold, white or ocean blue
Subheadine, title page: 15 pt, white or ocean blue, normal

Headline, table of contents: 34 pt, upper case, bold, white or ocean blue
Subheadline, table of contents: 15 pt, white or ocean blue, normal

Claim: A4 300x100 mm

Internet

Headline: 34 pt, upper case, bold, ocean blue (alternatively white)
Subheadline: 18 pt, optionally upper case, normal, ocean blue (alternatively white)
Newsletter

Headline (intro): 18 pt, normal, white

Salutation: 16 pt, bold, ocean blue

Chapter headings: 16 pt, upper case, normal, ocean blue
Claim: yes
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Visual language

Overview

RAFI images should be authentic, clear and
high-quality. They should contain a mix of sharp
focus and out-of-focus elements, and show a clear
image. They must present dynamic perspectives.

From the general view to the close-up shot, the
images focus on products, human-machine interac-
tion, and employee-customer interaction.

Product communication
Shows the products and/or their benefits in direct
or indirect form.

Human-machine communication
lllustrates comfortable handling, clear structure,
and quality.

Employee-customer communication
Shows friendly cooperation, strong customer rela-
tionships, and the service RAFI offers.

RAFI Corporate Design — Page 21

Product communication

The focus is on the products

Human-machine communication

Employee-customer communication



Visual language
Product images must be isolated

RAFI close-up photos focus especially on the
materials and high-quality processing. The viewer
gains an impression of the product haptics.

Isolated products are shown puristically on a
white surface. They cast a discreet shadow and
reflection. This suggests a space that ideally
showcases the product.

The cast shadow and reflection are Photoshopped

in after the photoshoot.

Backgrounds are treated separately.
See Chapter Product communication

RAFI| Corporate Design — Page 22

o

Application example for standard products: eCatalog

You also have the option of using shadows and reflections!

Cast shadow

- 0-0

Reflection




Visual language

Human-machine communication

People play an important role in the portrayal of
our product world. It's all about the interaction
between people and the product, including the

“in touch” aspect. Touch plays an important role.

People should be selected to show a certain
amount of diversity in gender, age, and origin.

RAFI Corporate Design — Page 23




Visual language

Employee-customer communication

These images depict the friendly cooperation,
the strong customer relationships, and the ser
vice RAFI offers. It's about interaction between
people, sometimes shown in combination with
products. Communicative situations play an
important role here.

Here again, people should be selected to show
a certain amount of diversity in gender, age, and
origin.

Here you can again see the dynamic perspec-
tive we aim for. The photos are shot from
special angles such as at an angle from above or
below to deliberately create visual highlights.

RAFI Corporate Design — Page 24




Visual language
Key visual “Get in Touch”

Our current key visual shows this man, but in
future the person will vary. Other people will be
photographed from similar perspectives.

Use of key visual:
-Website

- Trade shows

- PPT presentations

RAFI Corporate Design — Page 25
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Information graphics

Description

Information graphics are important everyday
work and communication tools.

They always focus on the essentials and present
information clearly and concisely.

Pie charts + doughnut charts

As a general rule, information graphics are kept
simple. Only the most important item or infor
mation is highlighted in ocean blue, while the
rest of the graphic is shown in shades of gray.

RAFI Corporate Design — Page 27

If required, the defined RAFI signal colors can
also be used in information graphics.

If the defined signal colors are not sufficient, ad-
ditional colors can be used after clearance with
Corporate Marketing.

Title Title Title
\ ~19% \~19% ~19%
40% —— 1009, 5% 40% — ~5%  40% —— 2 5%
ST,
~36% ~36% ~36%
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Information graphics

Example, spreadsheet

Title Highlights Continuous text
Size: b pt larger than highlights Size: variable Size: min. 7 pt (clearly legible)
Character spacing: 0 pt Character spacing: 0 pt Character spacing: 0 pt
Line spacing: 11 pt Line spacing: 11 pt Line spacing: 11 pt
) Title
Title < Univers 45 light
Ri ommolec
esciendae 2019
in thousand EUR Total
Ommolec esciendae Sapientis BEC“?N% Dok
et ut reper amar 818 74 749 P ers ac
Imusdam corem fugitis eum 390 1531
Intis voloratem sinvera sunt 421 11 523
- - Continuous text
Pudistrum quod maio. Nam res 58 8324 < Univers 45 light
Imusdam corem fugitis eumALt 87 822
Ugia dolut ape peles inum dolut 14 444 2 345
Turest, tent, ut quam faccusciet 456 1234
Ri ommolec esciendae
Sapientis et ut reperum 123 12 233
Sumqui blaccus atem faciis
ideriatemque si saerit, quat 0 231
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Information graphics

Example, graphs

Example, horizontal bar chart Example, vertical bar chart Example, curve chart

Title Title Title

million EUR
Product 6

106.5 225

94.7 200
1,839 817 175

627 70 o

12
46.5 102 Product 4
29.7
180 7
. 50 Product 2

! ! ! 2000 2005  2010% 2015%  2020% 2025* 2000 2002 2004 2006 2008 2010
0 600 1,200 1,800

* Projection
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Information graphics

lcons

Available as svg, emf, eps or as Woff font.

If you require new icons, request
and create them in consultation with
Corporate Marketing.
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22 mm 118 mm 70 mm

Applications

<“-——><« " »p&———————————————>

Business materials

Stationery, A4

Address window

A
i 13 mm

50 mm

<>

FTGmbH & Co. KG - Postfach 20 60 - D-88790

RANFI

110 mm 28002021

A 1 | Firma Vorname Nachname Batrett/ Obarschrif
ria orname Nachname Abteilung / Team
Size: 7 pt LTI penn

PLZ Ort h )

st
Address field
H 28.09.20R21

Avrial

Betreff / Uberschrift

Size: 10 pt
Line spacing: 12 pt

266 mm Sehr geehrte/r Herr / Frau ... / Sehr geehrte Mitarbeitende / Sehr geehrte Geschaftsfiihrung / Sehr geehrte/r|
Kunde/in / Guten Tag,
[Text
Sender box
Arlal Mit freundlichen GriiBen
. RAFI GmbH & Co. KG
Size: 8 pt
Line Spacing: ’|2 pt A./iV./ppa. iA./iV./ ppa.
Vorname Nachname Vorname Nachname
Address supplements o RAFI Group designation
. applies for all subsidiaries
Arial
Size: 7 pt
Line spacing: 8.5 pt Head — address supplements
<« Arial 7 pt
Continuous text Color: ocean blue
Arial
. Address supplements
S|Ze . 1 O pt AFTGmbH & Co. KG T+4975189-0 itz: Berg, Deutschland .
o [Ein Unternehmen der RAFI-Gruppe F +49 751 89-13 00 Dr. Lothar Seybold Komplementérin: RAFI Beteiligungs-GmbH Arlal 7 pt
N N . - info.headquarters@rafi- Dipl.-Kfm. Lothar Amold AG UIm HRA 550059, HRB 550074
Line spacing: 12 pt 27 mm [ srte T34 gueGm g B onrkron 40U Color: ocean blue

Date line

Arial
Size: 10 pt

22 mm

20 mm
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Applications

Business materials

Blank formats, A4

65 mm

<« >
15 mm 50 mm 65 mm
RAFI -« >
15 mm 50 mm
<«
RANFFI

15 mm

The claim can optionally be positioned
at the top left. See Stationery

15 mm
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Applications

Business materials

Blank formats, A3

85 mm

<>
15 mm
70 mm
e S 85 mm
RAFI -« >
15 mm
70 mm
RANFI

15 mm

The claim can optionally be positioned
at the top left. See Stationery

15 mm
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22 mm 125 mm 63 mm

Applications

Business materials A 1 A
16 mm

Invoice, A4

AFTGmbH & Co. KG - Postiach 20 60 - D-88190 Ravensburg

Rechnung Invoice block

i Head: Arial regular 12 pt
Text: Arial regular 8 pt
Arial bold 8 pt

irma Muster

Address window

z. Hd. M. Muster
. . MusterstraRe 1

UI’\IVGFS 45 ||ght m l\t/\usierhausen

Size: 7 pt

6305

Herr Cengiz Ucler
10.04.2008

Address field
Univers 45 light
Size: 10 pt

Line spacing: 12 pt

0751/891297
0751/891297
<—— Minimum spacing X

ferenzberechtigt.

Supplements: Arial regular 8 pt
Arial bold 8 pt

Zahlungsbel B1s zum 20.04.2003
Bis zum 10.05.2008 Continuous text: Arial regular
Sender box Lieferbedingui Frei Haus (nur fiir Sg 10 Dt
Arial bold 10 pt
Univers 45 light
Gelieferte ME  Preis PE Wert | ice: Arial lars
Size: 8 pt Mengo EUR nvoice: Arial regular 8 pt
000010 50 ST Kostenlos Avrial bold 8 pt
Line spacing: 12 pt oA o
Statistische Warennummer: 8538 9099 Lines in general: 0.4 pt
Endbetrag EUR Color: black
Skontofachiger Betrag 0,00
Add ress su p p I eme nts falls oben genannte Zahlungsbedingung Skontoabzug erlaubt.
Univers 65 bold, Univers 45 light
Size: 7 pt
Line spacing: 8.5 pt Head - address supplements
<« Univers 65 bold
7 pt
T +49 751 89-0 Geschaftsfihrer: Bankverbindungen: .
e F +49 751 89-13 00 Dr. Lothar Seybold Deutsche Bank AG Ravensburg Color: ocean blue
128-134 info.headquarters@rafi-group.com Dipl.-Kfm. Lothar Arnold BIC DEUT DE SS 650
utschlan rafi-group.com itz: utschland 5 2 5(
31 mm s oo Romolemer it AP Beteigungs GmbH  Fvpoerenchas AG Reverdsutd
Address supplements
Univers 45 light
7 pt
Color: ocean blue

22 mm 13 mm



Applications

Business materials

Order, A4

Address window

Univers 65 bold, Univers 45 light
Size: 7 pt

Address field
Univers 45 light
Size: 10 pt

Line spacing: 12 pt

Address supplements
Univers 65 bold, Univers 45 light
Size: 7 pt

Line spacing: 8.5 pt

31T mm

22 mm 125 mm

63 mm

AFTGmBH & Co. KG - Postfach 20 60 - D-88190 Ravensburg

irma Muster

z. Hd. M. Muster

MusterstraRe 1
111 Musterhausen

innerhalb von 30 tagd

Sendungen die wir u
(iber unseren Gebie]
K entrale Auftrag;

+49
b haas@rafi.de
Kundennummer bei lhnen: 100:
Nr.: 08341/6601-40

Bestellmenge  Preis pro G-Preis
Einheit Einheit in EUR

000010 29 Stiick 35,60/100 10,32
00 - 5055263990000
Eintrefftermin: Tag 20.01.2011
Ihre Auftragsbestatigung
000010 5.50.042.321/0000 29 Stiick 35,60/100 7000,23
Oberschale Display
Nachweisdokumente erstbestellung:
EMPB, QM -PLAN, MFU
CN Test 1
MFU Test 1
Endbetrag EUR
Skontofaehiger Betrag 7010,55
falls oben genannte Zahlungsbedingung Skontoabzug erlaubt.
RAFI GmbH & Co. KG T +49 751 89-0 Geschaftsfihrer Bankverbindungen:
in Unternehmen der RAFI-Gruppe. F +49 751 89-13 00 Dr. Lothar Seybold Deutsche Bank AG Ravensburg
Ravensburger Straflte 128-134 info.headquarters@rafi-group.com Dipl.-Kfm. Lothar Arnold BIC DEUT DE SS 650
8276 Berg, Deutschland afi-group.com Sitz: Berg, Deutschland IBAN DE82650700840021707500
Komplementérin: RAFI Beteiligungs-GmbH  HypoVereinsbank AG Ravensburg
AG Ulm HRA 550059, HRB 550074 BIC HYVE DE MM 435
USt-ID: DE 146392319 IBANDE75650201860005405050]
22 mm 13 mm
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Order block

Head: Arial regular 12 pt
Text: Arial regular 8 pt
Arial bold 8 pt

Continuous text: Arial regular
10 pt
Avrial bold 10 pt

Order: Arial regular 8 pt
Arial bold 8 pt

Lines in general: 0.4 pt
Color: black

Head — address supplements
Univers 65 bold

7 pt

Color: ocean blue

Address supplements
Univers 45 light

7 pt

Color: ocean blue



Applications

Business materials

Business cards

Academic qualification

Univers 45 light
Size: 7 pt
Character spacing: 0 pt

Name

Univers 75 black

Size: 8 pt

Character spacing: 40 pt
Line spacing: 10 pt
Color: black

Address

Univers 45 light

Size: 7 pt

Character spacing: 0 pt
Line spacing: 10 pt
Color: black

Claim
The claim is not refined.

Front side

Rear side
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A longer web address or e-mail address
results in an offset of 2.5 mm from the
edge of the RAFI business card.

43.7 mm
4.5 mm
> I 5 mm 30 mm
Pegree RAFI GmbH & Co. KG
Name 1 Ein Unternehmen der RAFI-Gruppe
Name 2
Ravensburger StraRe 128-134
Tme 1 -88276 Berg ) ) )
o2 s o = All business cards are printed in 2
oo - 4mm languages: contact details in Ger
i man on the front, in English on the
- 87 mm 4mm
= = reverse.
= Spelling in Engl. version:
R AFE ss instead of 3, e.g. “Ravensburger
Strasse”
Dogree RAFI GmbH & Co. KG = Notation of cell phone numbers:
ame Ein Unternehmen der RAFI-Gruppe
Name 1 e M +49 172 7 422 311,
avensburger sStralse — . . .
Title 1 D-88276 Berg country code, 3-digit provider code,
Title 2 T +49 751 89-0000 .
Title 3 M 449 XXX X XXX XXX Ce” phOI"Ie numbel’ Complete Wlth‘
user@rafi-group.com
rafi-group.com OUt SpaceS
RAFI Electronics variant
RAFI RAFI
B3 MREETF (M) ARAH Title RAFI Electronics (Shanghai) Co., Ltd.
21 LiEmA ) #2679 SEFERB S 5 Name 1 A RAFI Group company
07 bﬁﬁgmx&z&zv%mﬁ@ﬁré%l‘ Position 1 Unit 306-308, Building B, No.2679,
A HEBEE306-308 8 T Hechuan Road
HB4E: 201103 Shanghai 201103, PR. China
HIE: +86-21-6477-2528 Ext. XXX M +86 138 16383295
-21-6477-2527 P +86 21 64772528
(X XXXX XXXX user@rafi-group.com
rafi-group.com
Front side Rear side



Applications

Business materials

E-mail signature

Salutation
Arial, 10 pt

Name
Arial bold, 10 pt

Department name
Arial, 10 pt

Company name + supplement

Company name
Arial bold, 10 pt

Supplement
“A RAFI Group company”
Arial, 7 pt

Address
Arial, 10 pt

Company information
Arial, 7 pt

Freundliche Grifte

i.V. Tatjana Schweitzer 9
Dipl. Betriebswirtin (BA)
Teamleitung Unternehmensmarketing e

RAFI O

RAFI GmbH & Co. KG e

Ravensburger Stralle 128-134
88276 Berg
Deutschland

T +49751 89-1468

M +49 172 3208493

tatjana schweitzer@rafi-group com
rafi-group.com

2] :’} o
) & =)

WE CONNECT

HUMAN ACTIONS 2§
WITH I0-LINK

Erfahren Sie mehr tber unser 10-Link Portfolio auf unserer Website.

-

RAFI Corporate Design — Page 38

Freely selectable salutation

Signature authorization
(i.A., i.V. or ppa. depending on authority)

Department, function
(academic title is optional)

RAFI logo

Company name + supplement

“Ein Unternehmen der RAFI-Gruppe”
English:

“"A RAFI Group company”

© 0 0 060

Social media icons

Company information

Advertising banners

© 00

Best Regards

Tatjana Schweitzer
Head of Team Corporate Marketing

[ s ¥\ ]

RAFI GmbH & Co. KG
Ravensburger Stralte 128-134
88276 Berg

Germany

P +49 751 89-1468
M +49 172 8208493

tatjana schweitzer@rafi-group com
rafi-group.com

fm ¢ ®

English version
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Applications

Business materials

E-mail signature

Senden

Betreff

Freundliche Griilte

i.V. Tatjana Schweitzer
Dipl. Betriebswirtin (BA)
Teamleftung Unternehmensmarketing

Please note:
A0

RAFI GmbH & Co. KG

¢ No further additions and supplements with text, graphics, or

R b Strale 128-134 . .
et images are permitted.

Deutschland

M 249 172 8203453 e For communication with customers and prospective custom-
B ers, Sales can use the product-related e-mail footers provided
by RAFI and place them underneath the signature.

a1 __.ff.-‘ F=
im X (&)

e No own e-mail footers or product images are permitted.

¢ Please create a German and an English version of the signa-
HUMAN ACTIONS SN EEH N M Des Jaaes B ture if required. It is easy to create and use them in Outlook.
kiaborsil & e Signatures in two languages are not permitted.

——

Erfahren Sie mehr Gber unser 10-Link Portfolio auf unserer Website.

WE CONNECT .\ 1 EUn renrc i




Applications

Business materials

E-mail signature

Senden

Best Regards

Tatjana Schweitzer
Head of Team Corporate Marketing

RAFI

RAFI GmbH & Co. KG

Ravensburger Stralle 128-134
88276 Berg
Germany

P +49 751 89-1468
M +49 172 8208493

tatjana.schweitzer@rafi-group.com
rafi-group.com

WE CONNECT

HUMAN ACTIONS &
WITH 10-LINK

Learn more about our 10-Link portfolio on our website.

General e-mail addresses

RAFI Corporate Design — Page 40

When creating new, general e-mail addresses, always follow the system:
area.location/country @rafi-group.com

The following general e-mail addresses have been defined:

Oid

hr@rafi-usa.us
hr@rafi-hungaria.hu
info@rafi-electronics.cn
info@rafi.de
info@rafi-hungaria.hu
info@rafi-italia.it
info@rafi-systec.de
info@rafi-usa.us
info@rafi-eltec.de
vertrieb@rafi-eltec.de
vertrieb@rafi.de
sales@rafi.de
invoice@rafi.de
invoice@rafi-systec.de
marketing@rafi.de
pcn@rafi.de
pcn@rafi-eltec.de

New

hr.usa@rafi-group.com
hr.hungaria@rafi-group.com
info.china@rafi-group.com
info.headquarters@rafi-group.com
info.hungaria@rafi-group.com
info.italia@rafi-group.com
info.systec@rafi-group.com
info.usa@rafi-group.com
info.eltec@rafi-group.com
vertrieb.eltec@rafi-group.com
vertrieb.headquarters@rafi-group.com
sales.headquarters@rafi-group.com
invoice.headquarters@rafi-group.com
invoice.systec@rafi-group.com
marketing@rafi-group.com
pcn.headquarters@rafi-group.com
pcn.eltec@rafi-group.com
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Applications

Business materials

E-mail signature

Senden

Best Regards

Tatjana Schweitzer
Head of Team Corporate Marketing

Out-of-office notice
RAFE

RAFI GmbH & Co. KG

Vielen Dank fur Ihre Nachricht.

Ravensburger Stralle 128-134

88276 B: - - - . .

Comary Ich bin nicht im Biiro. Ich kehre zuriick am 14.09.2021

P +49 751 89-1468 Ihre Nachricht wird nicht weitergeleitet und erst nach meiner
M +49 172 8208493 - . M . .
tatiana.schweitzer@rafi-aroup.com Rickkehr beantwortet. In dringenden Fallen wenden Sie sich
rafi-group.com . .

- bitte an Max Mustermann (max.mustermann@rafi-group.com).
m M ®

Thank you very much for your message.

WE CONNECT 1% Fiean : Aliinon /2

HUMAN ACTIONS \__ NES 28 Jmes | am out of office. | will bg bgck on 09/14/2021 .
WITH 10-LINK o Please note that your e-mail will not be forwarded. It will be answered
. after my return. In urgent cases, please contact Max Mustermann

(max.mustermann@rafi-group.com).

Learn more about our 10-Link portfolio on our website.
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Applications

Business materials

Mit freundlichen GriiBen Mit freundlichen GriRen
ppa. Hans-Jiirgen Réhrnbéck i.A. Dr. Michael Maximilian Miiller-Meier
Dipl.-Ing.(FH) Dipl.Ing.
Leiter Vertrieb Teamleiter Entwicklung
E-mail Slghature RAFI RANFI
RAFI Systec GmbH & Co. KG RAFI Eltec GmbH

Examples of other RAFI Group com-
Im Langacker 1

1 Oberriedweg 40 4 .
panies 88339 Bad Waldsee 88662 Uberlingen
Deutschland

Deutschland

T +49 7524 9728-1510 T +49 7551 8000-xxxx

M +49 172 1394493 M_ +49 1xxx_xx_x_xxxxx )
; X michael.maximilian.mueller.meier@rafi-group.com
hans-juergen.roehrnboeck@rafi-group.com

rafi-group.com

b X ®

rafi-group.com

RAFI RAFE
RAFI Poland sp. z 0.0. RAFI Hungaria Kft.
al. Niepodleglosci 11 2p. Szolnoki ut ?35.
65-048 Zielona Gora 5400 Mezétar
. . Poland Hungary
As a_rule_, the social media icons should NP T 43655 351,550, s
prOVIde links to the Correspondlﬂg RAFI piotr.witczak@rafi-group.com M +36 70 xxx XXxx
. . rafi-group.com panna.anna.hanta-teszt@rafi-group.com
social media channels. If personal ac- rafi-group.com

counts exist for LinkedIn and Xing, icons
for these social media channels may link
to the personal profile instead of the
company profile.
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Applications

Rules on using profile images in Outlook, Teams, and Avaya

It is possible to integrate a profile image in the communication media Outlook, Teams, and Avaya used by RAFI.
You can save the image to Outlook and it will automatically be integrated in Avaya and Teams.

You can also integrate your own photo in these media.
When external viewers use these media, they can also see these profile pictures. Therefore, the pictures affect the RAFI image and
must not feature cartoons, graphics, animals, landscapes or similar images.

If you want to use a photo of yourself, please select a professional portrait photo.

DOS

e Exude professionalism

e Ensure your head and shoulders are visible

e \\Wear business clothing, i.e. clothes appropriate to you and your job
¢ Present a friendly and open expression

DON'TS

e Selfies

e Party or vacation photos

e Sunglasses and/or head coverings
e Cartoons or graphics

e Photos of landscapes or animals
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Applications

Company name / RAFI Group RAFI
© RAFI GmbH & Co. KG
A RAFI Group company S
Appearance and examples Ravensburger Str. 128-134

28.09.2021

88276 Berg, Germany
o CO m pa ny n a m e T + 4 9 7 5 1 8 9 _ O ﬁi:;gs::f;rée&;:‘e{;lgfrau 1 Sehr geehrte Mitarbeitende / Sehr geehrte Geschéftsfiihrung / Sehr geehrte/r

Text

€@ The RAFI Group designation F +49 751 89-13 00

RAFI GmbH & Co. KG

“"A RAFI Group company” : . o o
is positioned as a subline beneath the Inf?'headquarterS@raﬁ group.com
company name. The type size is 3/4 of rafl-group.com

the company name type size.

Poland

M +48 507855967

RAFI ' " A\
6 ¥t |

RAFI Poland sp. z 0.0. L Pt — \

al. Niepodleglosci 11 2p. R -

65-048 Zielona Gora - \ ~

. x .

der d
st

piotr.witczak@rafi-group.com
rafi-group.com

eeeeee

>MEISTER SIEBDRUCK (M/W)

WE CONNECT  \ 1% oy

WITH I10-LINK




Applications

Advertisement layout

The layout consists of various elements whose
application is defined for each format accordingly.

Image area (tailored images, light strokes can

be used optionally on the advertisement image.)

9 Claim (optional: to be defined for each medium)
€© Headline

O subline

e Continuous text

G Website

0 Logo

The layout is always the same. The image area
is at the top and surrounded by a white frame.

The font colors are ocean blue and white.

raﬁ-group.corre

RAFI Corporate Design — Page 45

QO RAFE
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Applications
Dimensioning A4
10 mm 190 mm 10 mm
<« ———/¥¥/——————p<>
Headline
Size: max. 54 pt, upper case, Univers 75 black A
Character spacing: variable
Line spacing: variable
Subline
Univers 45 light 2/3
Size: 15 pt
Continuous text 257 mm 300x100 Headline
Univers 45 light - < Univers 75 black
Size: 9 pt
Line spacing: 11 pt
Website
Univers 45 light .
A Subline
Size: 14 pt <— Univers 45 light
Color: ocean blue 16 pt
1/3
Continuous text
< Univers 45 light
9 pt
! 1
Free space rule for the logo
30 mm rafi=group-com N
15 mm 15 X
\/
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Applications

Dimensioning Ab — landscape

Headline
Size: 34 pt, upper case, Univers 75 black
Character spacing: variable
Line spacing: variable

6 mm 198 mm 6 mm
Subline

Size: 12 pt, Univers 45
Minimum size: 9.5 pt

Continuous text = logo width 213
Univers 45 light 130 mm Headline
Size: 8 pt Univers 75 black
Line spacing: 10 pt bl
Minimum size: 6.5 pt <« Univers 45 light
12 pt

Website 1/3 Continuous text

. <— Univers 45 light
Size: 8 pt - e 8 pt
Color: ocean blue 18 mm Free space rule for the logo

RAFI

rafi-group.

<>

Minimum size: 7 pt 15 X



RAFI Corporate Design — Page 48

Applications

Dimensioning, DIN long

Headline
Size: variable . . 6 — 5 mm
Character spacing: variable =5

Line spacing: variable

Subline
Size: 12 pt
Minimum size: 9.5 pt

Continuous text , 2/3 _

. . = logo width Headline
Univers 45 light 192 mm -« <— Univers 75 black
Size: 8 pt
Line spacing: 10 pt
Minimum size: 6.5 pt

L. Subline
Intiisci moluptatius ut ut eatur. <— Univers 45 light
Website y 12 pt
Size: 8 pt Continuous text

<—— Univers 45 light

Color: ocean blue 8 pt

Minimum size: 7 pt

Free space rule for the logo

<

15 X
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Applications

Dimensioning Ab — landscape advertisement without visual

Headline

Size: max. 41 pt, upper case, Univers 75 black
Character spacing: variable

Line spacing: variable

Subline
Size: 12 pt, ocean blue, Univers 45
Minimum size: 9.5 pt

Continuous text
Univers 45 light 120 mm
Size: 8 pt

Headline
< .
Line spacing: 10 pt HEADLINE Univers 75 black
Minimum size: 6.5 pt LOREMIPSUM

Ebis a cullatem ea volo tem solorest re, ut ut ut ut Subline
quos quas videllaborem earuptiones eume nim fuga.

. Univers 45
Website

Size: 20 pt B

Color: ocean blue 28 mm rafi-group.com RANFA Free space rule for the logo

Minimum size: 7 pt 15 X



Applications

Vacancy advertisements 175 x 190 for online advertisements

Claim
Size: variable

Headline
Size: variable

Subline
Univers 55 Roman
Size: 9 pt

Continuous text
Univers 45 light
Size: 8 pt

Line spacing: 10 pt

Address
Size: 75 pt
Line spacing: 8 pt

170 mm

30 mm

10 mm

175 mm

RAFI Corporate Design — Page 50

10 mm

Wir sind eine internationale Unternehmensgruppe mit ca. 2.000 Mitarbeitern und zahlen zu
den fiihrenden Herstellern fiir elektromechanische und elektronische Eingabe-, Anzeige und
Steuerungssysteme.

Aufgabengebiet:
b Fithrung des Teams im Siebdruck

b Druck von mehrfarbigen Folien fir Bedienoberflichen
und Kontaktlagen fir Tastaturen mittels Halbautomat,
%-Automat und Zylinderdruck

b Der Einsatz erfolgt im Zweischichtbetrieb

Zur Unterstiitzung unseres Teams am Standort Berg bei Ravensburg suchen wir eine/n

MEISTER SIEBDRUCK (MI/W)

Anforderung:

> Erfolgreicher Abschluss der Ausbildung zum
Meister Siebdruck

= Erste Filhrungserfahrungen

- Erfahrungen im Bedrucken von Polyester- und
Polycarbonatfolien sowie im Zylinderdru

- Erfahrungen im Bereich Digitaldruck und Druck
auf Glas wiinschenswert

tzt sind Sie am Driicker: Starten Sie in einem sicheren und dynamischen Umfeld! Wie?
Z6gern Sie nicht lange und senden Sie Ihre Bewerbungsunterlagen an

RAFI GmbH & Co. KG
in Untemehmen der RAFI-Grugpe
e 128-134

15 mm

tral
8276 Berg, Deutschland

T +49 751 89-1448
lobs@rafi-group.com, rafi-group.com

15mm¢

RAFT

1/3

Headline
Univers 75 black

Subline
Univers 55 Roman
9 pt

Headline

< Univers 75 black

20 pt

Continuous text

<« Univers 45 light

8 pt

Free space rule for the logo

A

15 X



Applications

Vacancy advertisements 175 x 190 unicolored ocean blue

Claim
Size: variable

Headline
Size: variable

Subline
Univers 55 Roman
Size: 9 pt

Continuous text
Univers 45 light
Size: 8 pt

Line spacing: 10 pt

Address
Size: 75 pt
Line spacing: 8 pt

10 mm 175 mm

ATGAR YR

170 mm Steuerungssysteme.

Aufgabengebiet:

b Fithrung des Teams im Siebdruck

b Druck von mehrfarbigen Folien fir Bedienoberflichen
und Kontaktlagen fir Tastaturen mittels Halbautomat,
%-Automat und Zylinderdruck

b Der Einsatz erfolgt im Zweischichtbetrieb

\Wir sind eine internationale Unternehmensgruppe mit ca. 2.000 Mitarbeitern und zahlen zu
den flihrenden Herstellern fiir elektromechanische und elektronische Eingabe-, Anzeige und

Zur Unterstiitzung unseres Teams am Standort Berg bei Ravensburg suchen wir eine/n

> MEISTER SIEBDRUCK (M/W)

Anforderung:

- Erfolgreicher Abschluss der Ausbildung zum
Meister Siebdruck

- Erste Filhrungserfahrungen

- Erfahrungen im Bedrucken von Polyester- und
Polycarbonatfolien sowie im Zylinderdruck

- Erfahrungen im Bereich Digitaldruck und Druck
auf Glas wiinschenswert

letzt sind Sie am Dricker: Starten Sie in einem sicheren und dynamischen Umfeld! Wie?
P6ger Sie nicht lange und senden Sie Ihre Bewerbungsunterlagen an

15 mm

30 mm

2/3

1/3

RAFI Corporate Design — Page 51

Headline

< Univers 75 black

Subline

< Univers 55 Roman

9 pt

Headline

< Univers 75 black

20 pt

Continuous text

<« Univers 45 light

8 pt

Free space rule for the logo

A

15 X

RAFT

9 751 89-1. 3
obs@rafi-group.com, raf-group.com 15 mm i

Claim rasterization
20%



Applications
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Vacancy advertisements 175 x 190 unicolored black

Claim
Size: variable

Headline
Size: variable

Subline
Univers 55 Roman
Size: 9 pt

Continuous text
Univers 45 light
Size: 8 pt

Line spacing: 10 pt

Address
Size: 75 pt

10 mm 175 mm 10 mm

2/3 Headline

!mm x U R <« Univers 75 black
- Subline

Wir sind eine internationale Unternehmensgruppe mit ca. 2.000 Mitarbeitern und zahlen zu Univers 55 Roman
den fiihrenden Herstellern fiir elektromechanische und elektronische Eingabe-, Anzeige und <
170 mm Steuerungssysteme. 9 pt
IZur Unterstiitzung unseres Teams am Standort Berg bei Ravensburg suchen wir eine/n .
Headline
>MEISTER SIEBDRUCK (M/W) < Univers 75 black
lAufgabengebiet: Anforderung: 20 pt

b Fithrung des Teams im Siebdruck

3-Automat und Zylinderdruck
1 Der Einsatz erfolgt im Zweischichtbetrieb

1 Druck von mehrfarbigen Folien fir Bedienoberflachen
und Kontaktlagen fir Tastaturen mittels Halbautomat,

- Erfolgreicher Abschluss der Ausbildung zum
Meister Siebdruck

- Erste Filhrungserfahrungen

- Erfahrungen im Bedrucken von Polyester- und
Polycarbonatfolien sowie im Zylinderdruck

- Erfahrungen im Bereich Digitaldruck und Druck
auf Glas wiinschenswert

letzt sind Sie am Driicker: Starten Sie in einem sicheren und dynamischen Umfeld! Wie?
gogern Sie nicht lange und senden Sie Ihre Bewerbungsunterlagen an

1/3

Continuous text

< Univers 45 light

8 pt

A
. . . RAFI GmbH & Co. KG 15 mm Free space rule for the logo
Line spacing: 8 pt 30 mm i e e RA.: < p g
8276 Berg, Deutschland
T +49 -144
15 mm i 15 X

Claim rasterization
20%



Applications

Brochure title, rear side

Headline
Size: max. b4 pt, upper case, Univers 75

Subline
Size: 15 pt, Univers 45
Character spacing: 20 pt

Address
Size: 9 pt 257 mm
Line spacing: 11 pt

Rear side

The reverse side may be either kept in
gray (cmyk 5|0|0|25) or individually type-
set with a motif and/or text.

Address

Univers 75 black
Univers 45 light —>»

30 mm I
If possible, the title motif should continue
on the reverse side of the brochure.
Light strokes can optionally be used on
the picture motif of the advertisement.

RAFI Corporate Design — Page 53

RAFI — Weltweit fiihrend in der
Mensch-Maschine-Kommunikation

Free space rule for the logo
15 X



Applications
Brochure title, DIN long

Headline

Size: variable

Character spacing: variable
Line spacing: variable

Subline
Size: 12 pt
Minimum size: 9.5 pt

Website

Size: 8 pt

Color: ocean blue
Minimum size: 7 pt

192 mm

RAFI Corporate Design — Page 54

= logo width
D

I:IE&BHNE

Intiisci moluptatius ut ut eatur.

2/3 )
Headline

<—— Univers 75 black

Subline
<«— Univers 45 light
12 pt

3 Continuous text

<— Univers 45 light
8 pt

Free space rule for the logo

15 X
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Applications
Layout grid
10 mm 190 mm 10 mm
12 columns 410mm

Base lines 11 pt

Spacing between columns

3mm

The vertical divisions are

variable.

- - - - - - - - o

12 columns 3 mm column spacing

The layout grid does not
apply to stationery and
RAFI forms.

Large images may be
placed so they bleed off at
the edges of the pages.

10 mm



Applications

Example of layout grid

12 columns

Base lines 11 pt

DIE DEMOGRAPHISCHE

ENTWICKLUNG

.Die demographische Entwicklung, zu erwartender
Fachkraftemangel, eine langer werdende Lebensar-
beitszeit und sinkende Halbwertszeit des Wissens
machen lebenslanges Lernen notwendig. RAF| setzt
mit seiner Personalentwicklung die Voraussetzungen,
diesen Herausforderungen zu begegnen.

Icatem quis et que molut alit odi doluptas dolorum ea-
tecea venet laut mo ellit la aborest, offic temquam in
natur atio. Ximpera essint que et autempos eos aut es
aperumquo que aliquo que vid maximpore alibus re-
hento reprerio. Nam fugia dolupta temquatum lic tet
aditae plam et volorest et res dis mod ma sam aborem
faccuptatas ipidit dolorporem. Nam vent.

Ommoditatia doloreius mint imagnihit ommolo dus re
nem ducienit fugit earumet es dignam faces sed qui
doluptur sitectat fuga. Itatent rat officab oreperibus
dolorio nsequidis si quaerferis re naturitaspe con peria
culparchici berro cus, ut vel et ipsant a voluptam nem
sa in consequae et aut asUciis volore cone occusci
enisquam id molent etus atis explaborum rem acculli
atiisse ceatur? Quid molenis ipiet quossin ihilitatque

Wir freuen uns auf Sie!

Markus Folz

laborerum, suscian itemolo raepreiur? Qui od ulpa ve-
nient enimolupta nistrum quam esequi quiatemod qui
conse siminve riberum velicaborate sequi vel ma ipsu-
metur? Edit alit vendi as esendebit officabore volorunt
odi cus et occum cullaboria dolupti occulla dolorum vid
exerspienis ulparum doluptae corrori seque nisincture.
minvenis dolene plit eliquae. Litatur aut et rero berum,
sim volupit odiscil luptatectus aborpor itatiis non esti-
us, essit ma nonectat in cullantur, que officid molupti
usdantia qui recum estiandis volorem fugit odi aut ex-
cea dellibu sandae nonsecerorem nobisi cum nobisque
seque lab ilis ipictiusam, aut velibus eossimusda sincia
pos pa nus sincian inilique odis apis dicia in exerchi
ligendi sequo es ad quisquo excestinte nonsequi qua-
sinum numetur, us, optatia sime nest excest, in cum-
quat emolupt atatiis ipsaestiore, ate num endandundit
lit, si dis sit latis moluptatur sae veror sitibus dolore
dolupta vellandipid ut magni quas et ut a simaiori rem
consecesciet quatiae. Itati quati sequatia non coria ser-
cia dus idel magnis est mintis

Bereichsleiter Organisationsentwicklung Personalweser,
Ausbildung, Corporate Compliance & Qualitétsmanage ment
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,Was wir wissen, ist ein Tropfen,
was wir nicht wissen, ein Ozean!” (sirisaac Nev

WARUM SOLLTE ICH MICH WEITERBILDEN?
WAS BRINGT MIR LEBENSLANGES LERNEN?

Anforderungen, Forschungen und Technologien entwi-
ckeln sich kontinuierlich weiter. Um dennoch immer
aktuell, konkurrenzfahig und auf Dauer beschéaftigungs-
fahig zu bleiben, ist eine Anpassung an diese Entwick-
lung unumgénglich. Das Ziel ist daher, geistig in Bewe-
gung zu bleiben, den eigenen Horizont zu erweitern und
konsequent am eigenen Wissensstand zu arbeiten.

Wir bei RAFI wissen, dass Sie, unsere Mitarbeiter, die
Grundlage fir den Markterfolg von RAFI bilden. Um
als Unternehmen weiterhin ganz vorne mitspielen zu

sich sicher am Markt platziert und so wiederum lang-
fristig Inren Arbeitsplatz sichern kann?

Wichtig fur Sie ist, dass Sie sich Gedanken dariber
machen, wo lhre Starken und Fahigkeiten liegen und in
welchem Bereich Sie sich qualifizieren kénnten ~ flr lhr
personliches Weiterkormmen, Ihren Erfolg aber auch fiir
den Erfolg unserer Kunden und der RAFI GmbH. Blei-
ben Sie am Ball, halten Sie Ihr Wissen auf dem neu-
esten Stand, steigern Sie Ihr Know-how und tauschen
Sie Ihre Erfahrungen und Ihr Wissen mit anderen aus.

kdnnen, benétigen wir die standige Weiterentwicklung
jedes Einzelnen von Ihnen. Sehen Sie es so: Sie kon-
nen gemeinsam mit uns erfolgreich sein, lhren Markt-
wert erhalten und RAFI ganz nach vorne bringen. Und
wer mdchte nicht fir ein Unternehmen arbeiten, das

Der WIN-WIN-Kreislauf

6. Sicherung der 1. Wissen auf dem
Arbeitsplatze wird . aktuellen Stand
gewahrleistet /

5. neue
Entwicklungs- 2. Qualitat im
perspektiven | - Untenehmen
erbfinen sich steigt

4. RAFIals \ /

Untemehmen
ch: 3. gemeinsamer Erfolg
— stelltsich ein

Was wir p kénnen, ist, dass wir uns fir je-
den von Ihnen Zeit nehmen — individuell auf Sie abge-
stimmt. Den Weg zur Personalabteilung missen Sie
dennoch selbst gehen. Werden Sie proaktiv, fragen Sie
nach einem Termin. Wir freuen uns auf Sie!



Applications

Example of layout grid

12 columns

Base lines 11 pt
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RVILAAV _W\/AV . | = N

orientiert angeboten werden.

Weiterbildung & Qualifikation

Wir bieten Ihnen zahlreiche RAFI spezifische Weiter-
bildungsmaglichkeiten an: neben den EinzelmaRnah-
men gibt es mittlerweile auch eine Vielzahl an auf
RAFI zugeschnittenen Trainings, die im firmeneige-
nen Schulungszentrum in Weingarten thrt

Weiterbildung bei RAFI

r
al
1ty
n;
e,

rungen Bedar te,
und klar strukturierte TrainingsmaBnahmen machen
Sie fit fir zukinftige Aufgaben. Zum anderen beinhal-
tet das Prog die Fi a i —ein
Sichtungsverfahren, um vakante Fihrungspositionen
mit eigenen Mitarbeitern besetzen zu konnen. Im zwei-
jahrigen Turnus findet eine Potenzialkonferenz statt, in
der RAFI Mi iter mit Potenzial fur

werden. Hierzu gehoren u. a.: Vertriebs- und Einkauf-
trainings, IT-Anwenderschulungen, Rhetorik- und Pré-

eine Forderung nominiert werden.




Applications

Example of layout grid

12 columns

Base lines 11 pt

el

muss das Feuer brennen. Eigene Motivation, Antrieb
und eine konkrete Zielrichtung solite bereits vorhanden
sein. Wer sich wirklich weiterbilden méchte, macht das
im Zweifelsfall auch ohne RAFI. Der vorrangige Beweg-
grund, um sich weiterzubilden sollte also der eigene sein.
Denn je flexibler man einsetzbar ist, desto eher wird man
immer einen Job haben — niemand sollte seine eigenen
Arbeitslosigkeit schaufeln.

Ulrich Beck, xx Jahre

e . r bekam ict
kurz vor Abschluss der Ausbildung erneut ein Angebot
seitens RAF], die bisherige Ausbildung um die des Indus-
triemechanikers zu erweitern. Den nahtlosen Ubergang
habe ich natiirlich angenommen. Jetzt habe ich noch ein
Jahr vor mir, bin einer der besten meiner Klasse und
immer noch super motiviert. Was mir durch die Jahre
bewusst geworden ist? Um bei RAFI weit zu kommen,
muss man sich einen Namen machen und unter Beweis
stellen. Motivation alleine reicht nicht, die Leistung zahit
mindestens genauso viel. Vor allem aber sollte man sich
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Weiterbildung bei RAFI

s 5 it
mationsmanager und wirde jedem Weiterbildungsinte-
ressierten mitgeben, sich erst einmal Gedanken (ber
das Ziel einer Weiterbildung zu machen. Es gibt einen
klaren Unterschied zwischen: Was macht mir Spa® und
was fordert der Markt!

~ES GEHT IMMER DARUM ZU
SCHAUEN, WAS DER MARKT




Applications

Example of layout grid

12 columns

Base lines 11 pt

RAFI Corporate Design — Page 59

6 Qualitat bei d 0
chenUllique etur siminci arum fugite nosa consed quo
ea quidelias essunt aut ea dolum harunt es eiciendesti
dolupta dolupta quatiatur aut a si ut hiliqui sunt ent as et
magnis dolland itatur, utes et excesci beri nonecta esci-
usdaes perume nulpa doloria solo esernatus et, sunto-
rem lat accusam, conseque dipsunt ex e

dolupta tempor andem oloru s

nonsequ iscilia abo. Ratis ipiet qui dollupt atiumquun-
tus dolorro bea aut aut aut pa volupti te eaque elisitae
excepedition num quis cone provitem eturibu scipis et
etum num volupta ecuptaquis magnat. Beaqui teceper
um endemperum veliate perum qui utam faccullitia ate

ut aliqui rem. Ra santur repero dolorroreped quundus
dolupta audam harit eum conessustis doluptatur siti-
ur? Rum ut as dolorempel eic teniat ulles excepel ignisi
ipsuntis debit expe nitatur secti audi dis im re labori dit

sam eaque coreris nis aut autatem invercie-
nis del et libust, adis minciae nossunt velescil est eos
simus eius. Eperis ium quasimus et aspe cum accatiam
eossita pe is sin re commodic te ipsam, nobit plab id
quis ut volectat asperiantium exeribusam volupta perita

Technische Anforderungen

Weiterbildung bei RAFI

Produkt 6

Produkt 5

40 %

~19 %




Applications
Example of layout grid

12 columns

Base lines 11 pt

Headline
Size: variable

Subline
Size: variable

Text
Size: 9 pt
Line spacing: 11 pt
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LU ique efur siminci arum Ugl[e nosa consed quo ea qulde 1as

essunt aut ea dolum harunt es eiciendesti dolupta dolupta qua-

tiatur Harum-itiquam-endiciam-ut-odit pernatis-et odis dotessi

ulla qui cusci aspe autem”

Yo

Max Muster

Hochste Qualitat bei der Herstellung von

dolupta tempor andem es molorumquid quas aut quide

chenUllique etur siminci arum fugite nosa consed quo

nonsequ iscilia abo. Ratis ipiet qui dollupt atiumquun-

ea quidelias essunt aut ea dolum harunt e:

tus dolorro bea aut aut aut pa volupti te eaque elisitae.

dolupta dolupta quatiatur aut a si ut hiliqui sunt ent as et

num quis cone provitem eturibu scipis et

magnis dolland ita es et excesci beri nonecta e etum num volupta ecuptaquis m: qui te
usdaes perume nulpa doloria solo et, sunto- _um veliate perum qui utam faccullitia ate
rem lat accusam, dipsunt et _sam eaque voloressin coreris nis aut autatem invercie-
ut aliqui rem. Ra santur repero quundus _nis del et libust, adis minciae nossunt velescil est eo:
dolupta audam harit eum is doluptatur siti- simus eius. Eperis ium quasimus et aspe cum accatiam
ur? Rum ut as dolorempel eic teniat ulles excepel ignisi eossita pe is sin re commodic te ipsam, nobit plab id
ipsuntis debit expe nitatur secti audi dis im re labori dit _q volectat asperiantium exeribusam volupta perita
aut officae ptiatium qui voloreicit, consed quid modita ni aceratur?

to voluptia dolupit earcia ium eost aceptissint perum ipi- Sitaquias vollupt aspicia quas_essi nihicia

didollaut re 1 um necus posandic to ideleseque cus. Ebis voluptat laborro voluptio con num hiciis nus
nit la volorem esectem rerum aut am rem ut quaerum- _renimag nimpos et inci non nobitia del modis natio.
quiae perum untintur? Dae autatae no accus- Nequidebit a ptaturepudae volupta tisque nis eum
isin b quoe as quibla o._que volor re et optae. Nempossun I
at aditae olupta num alitia g era comnihil id ut earum aspis ario
Hochste Qualitét bei der Herstellung von Elektroble- dolupta tempor andem es. Jiid quas aut quide
henUllique etur siminci arum fugite nosa consed quo _nonsequ iscilia abo. Ratis ipiet qui dollupt atiumguun- Leb o Teek ¢
ea quidelias essunt aut ea dolum harunt es eiciendesti _tus dolorro bea aut aut aut pa volupti te eaque elisitae ’ -
dolupta dolupta quatiatur aut a si ut hiliqui sunt ent as et num quis cone provitem eturibu scipis et
magnis dolland itatur, utes et excesci beri nonecta esci- _etum num volupta t magnat. Beaqui teceper-
usdaes perume nulpa doloria solo esernatus et, sunto- _um endemperum veliate perum qui utam faccullitia ate
rem lat accusam, conseque dipsunt ex n et sam eaque coreris nis aut autatem invercie-
ut aliqui rem. Ra santur repero quundus _nis del et libust, adis minciae nossunt velescil est eos
dolupta_audam_harit eum conessusti iti-_simus eius. Eperis ium quasimus et aspe cum accatiam o ——~19%
ur? Rum ut as eic teniat ulles excepel ignisi _eossita pe is sin re commodic te ipsam, nobit plab id 175
ipsuntis debit expe nitatur secti audi dis im re labori dit _quis ut volectat asperiantium N volupta perita 150 40 % —— — 5%
aut officae ptiatium qui voloreicit, consed quid modita ni__aceratur? 125
to voluptia dolupit earcia ium eost perum ipi-_Sitaquias vollupt aspicia quas_essi_nihicia 4 Produkt 4
di dollaut re senimporum necus posandic to i cus. Ebis voluptat laborro voluptio con num_hiciis nu.
nit la volorem esectem rerum aut am rem ut quaerum-_renimag_nimpos_et inci_non_nobitia_del modis_natio Produkt 3 6
quiae_perum untintur? Dae. Ut lautatae nossit faccus- arcillu ptaturepudae volupta tisque nis eum 50 Pz
daessi sincips apictibus. Eliquo es nobitas qui blaboritio. _que volor re et optae. Nempossum ea delite moloritate 25 Tt

Itat aditaer uptasin cus soluptatius, sinum alitia quo essi

vera comnihil id ut earum aspis ario corene verum niend




Applications

PowerPoint — screen format: 16:9

Title slide

Preferably use RAFI standard
presentations/templates.

Headline

Arial

Size: 44 pt

Color: ocean blue or alternatively

white (depending on the image selected)

Subhead
Arial

Size: 16pt
Color: white

Text footer

Title and final slides:

only the relevant website address
Arial, 12 pt, bold, ocean blue

All other slides:

Page Subject | date
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RAFI GmbH & Co. KG
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Applications

PowerPoint — screen format: 16:9

Content slide

DO 3 = 6 Nonlosom Q

Headline
Arial in upper case SYSTEME HMI
Size: 18 pt
CO|or: ocean blue Entwicklung und Produktion kundenspezifischer Bediensysteme

+ Standardtastaturen

Steuerungssysteme :

Text level Multi-Modale HMI Systeme ity 143 Mio. €
Arial Elektromechanische Systeme N : Ufreels i 200e
Size: 18 pt  Kapazitive Touch-Systeme
Color: ocean blue Graphische Display- und Anzeige-Einheiten

+ Sensorik und Aktuatorik

21

Neuprojekte/Jahr

Kunden

7 RariGmota co K RAKFE




RAFI Corporate Design — Page 63

Applications

Social media

Linked [}

- \ 765,

$ a‘; Alle 275 Beschiftigten
anzeigen

Jobs ¥ RAFI Group Weltweit

RAFI Group
Elektro-/Elektronik-Herstellung
Berg, Baden-Wirttemberg - 2.339 Follower

Q

Mitglied werden

Verbundene Seiten
KIS.ME by RAFI
Industrielle Automatisierung

Ahnliche Seiten

RAFI Eltec GmbH

rAF
ELTEC Elektro-/Elektronik-Herstellung

Berg, Baden-Wiirttemberg

RAFI GROUP

Immobilien

RAFI Group e
2.339 Follower
2 Wochen

TOUCH THE FUTURE WITH RAFI

Our everyday lives are full of machines: smartphones, cars, computers, coffee
machines, elevators - the list could go on and on. But what's inside them? Often
it's the HMI expertise from RAFI.

#RAFI #HMI #mechanicalengineering

ik

GET IN TOUCH Empire Center, 9-K, Main Boulevard
Gulberg I, Lahore, Punjab

2
Georg Schlegel GmbH & Co. KG { 4

=L A

Elektro-/Elektronik-Herstellung } j
Diirmentingen, Baden-Wiirttemberg F

Uber uns GET INTOU

For more than 100 years, RAFI has been one of the world's leading suppliers in human-machine
communication. We develop, design, produce and market powerful solutions for almost every step in
human-machine communication — from simple keys to highly complex touch systems. They come in
standard or custom solutions for you.

Today you can find our subsidiaries or agents in all the key global industrial locations. Development,
production and sales are centrally located at our headquarters in Berg/Ravensburg, one of the EU’'s
most innovative and fastest growing regions.

Our company is built on decades of dedicated research, and driven by the pioneering spirit of our
employees. Their expert knowledge and innovative power generate groundbreaking products, giving

you the edge on today’s competitive markets.

Your satisfaction is our success. Simply contact us for first-time enquiries, questions about our
products, or to access customer services. You can rely on us to answer all your questions fully.

#HMI #HMIComponents #HMISystems #EMS #GetInTouch

RAFI Group iR
2.339 Follower
3 Tage

CREATING TRENDS KEEPS YOU AHEAD OF THE CURVE

Innovation is part of RAFI's tradition. With our own engineering department and
several high-tech locations, we continuously create innovative solutions in the
fields of HMI and E2MS for our customers. With a consistent focus on customer
benefits. Because you can only get added value from solutions that really help.
#RAFI #innovation #HMI #EMS

CREATING TRENDS
KEEPS YOU AHEAD
OF THE CURVE

18 Gefallt mir

& Gefallt mir & Kommentieren  Teilen

WITH HMI

HMI SYSTEMS”®

38 Gefallt mir

O Gefillt mir & Kommentieren  Teilen



Applications
Website

The website combines corporate commu-
nication with product communication

VERANTWORTUNG FUR

IHREN GUTEN NAMEN

ECHPAR:

ZEITPUNKT DER RICHTIGE
TNER

PRODUKT

THEMA,

HAMILTON MEDICAL —

LJ BEATMUNGSGERAT

VON DER IDEE ZUM

GET IN TOUCH

W X ®

Corporate communication

VS KOMPETENZEN BRANCHEN
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Product communication

RAFI

WER TRENDS SCHAFFT,
MUSS IHNEN NICHT
HINTERHERLAUFEN

SIE ENTSTEHEN

uuuuuu T -
PROBLEME LOSEN BEVOR T‘l!.‘ - “

GET IN TOUCH

===
W X ©

TILTED DIAMOND™ I0-LINK

NTERNEHMEN & KARRIERE  HMI EMS  KOMPETENZEN  BRANCHEN =

E-BOX I0-LINK
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Applications

Trade show stand

Impression: light, friendly, inviting
Colors: ocean blue and white

HMI NACH VIAB

CHHALTIGE LOSUNGEN AUS EINER HAND

- EEEEe—

’-1]

RAFI
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Applications
Rollups

The structure of advertisements applies as the definition of the design.

y

' Example with mostly text Example with mostly image
(17312
N
DEINE ZUKUNFT BEDIENSYSTEME Headline
, BEGINNT HIER FUR LANDTECHNIK <— Univers 75 black
Continuous text
. . Wir bieten Dir interessante, abwechslungsreiche, zukunfts-
UKUNFT Univers 45 light e e e
. E Z ) ; %
\ DEGINNT HIER Bullet points e -~ -
s gzt TR Univers 65 bold R e ciocie
ﬂ!i??aﬂifﬂﬁe”gfﬂ’;:‘"“"m ~ BWL, Logistik —— ﬁ 2/3
ool e 1 / .
1 eyt & i A
“ 2 ) -~
. ¥ ' b ‘ SN
m
- Mehr Informatonen auf rafi-group.com Su b line )
—  Univers 45 light
12 pt
Continuous text
L 13 Univers 45 light
- 8 pt
(1/3)/12

Light strokes can be used
optionally on the image motif.



Applications
Packaging
The packaging layout should be optimized in

terms of production costs — taking sustainabili-
ty into account.

If appropriate, there should be a choice of bud-
get and exclusive versions.

spyermmm

295

45 X
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45 X

4 X

afi-group.co




Applications
Labels

www.rafi.de

EL P S

RAFIX 22 QR
Drucktaster
pushbutton

9) i

HCJ
% §S

QR
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298
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Applications
Adhesive tape

Mood
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Applications

Merchandising

Merchandising articles should be selected taking
sustainability into account.

Examples
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Applications

Example vehicle branding

Truck

(www.rafi.de
{GHWD 002018

The examples shown were implemented without the new RAFI URL because they were realized before the change of URL.
The new RAFI Group website address must be used for all future implementations.
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Applications

Example vehicle branding

Trailer

WIR SUCHEN MOTIVIERTE "y:#
MENSCHEN, DIE DIE ZUKUN
AKTIV MITGESTALTEN WOLLEN:

Jetzt bewerben.

yw.rafi.de “ IRAF.

N |

The examples shown were implemented without the new RAFI URL because they were realized before the change of URL.
The new RAFI Group website address must be used for all future implementations.
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Applications
Building branding

Building and outdoor site

Company building, main building facade: white or anthracite (7
Company building, decorative elements: anthracite on white fac
Base color: anthracite on white building

5400 mm 300

RAFI logo on building:
ocean blue on white background
white on anthracite background

FS‘?OJ
Marking of floors: anthracite

Accent colors in refreshment rooms: RAFI signal colors

Pillars to separate parking spaces: anthracite, white RAFI logo o0 s

RavensburgerstraBe

|20] 128-134

Seitenansicht

Pillar, advertising pillar marking the location:
RAFI logo in ocean blue as individual letters
Pillar: see Neonline implementation: anthracite with white lettering

RAFI

K1 =¥ LKW

Tables in meeting rooms: maple o PiBesucher 3 [N

Chairs in meeting rooms: black o I 2500
Equipment cupboards: anthracite
Individual supports, columns in production hall: anthracite

Carpeting in office and conference rooms: dark gray 150 mm 750 mm
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Applications
Machine branding

Surfaces

¢ Base frame and main elements: light gray (RAL 7035)

e RAFI logo

e Other permitted colors
Slate gray (RAL 7015)

Black-gray (RAL 7021)
Deep black (RAL 9005)
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Applications

Examples of sponsoring

s

Aoy
D
I
|
{

)\_‘wwﬂnﬁm — - -
+

IYLER Jeaoet

BESSERE CHANCEN KOMMEN NICHT MEHR.
HIGH-TECH-JOBS BEI RAFI.

rafi-group.com/karriere RANFMFI

508 IR

STADION
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PRODUCT COMMUNICATION /6
Visual language 77
Use of dimensioning 80
Brochures, layout grid 81
Advertisements 84
Presentations 86
Product brands 87
Giveaways 91

Information graphics 92



PRODUCT COMMUNICATION

Visual language

Product communication combines product
photos with digital backgrounds, with the
products always in the foreground.

RAFI Corporate Design — Page 77
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PRODUCT COMMUNICATION

Visual language

Abstract backgrounds
dark backgrounds combined with intense ocean blue

also possible in combination with application photos
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PRODUCT COMMUNICATION

Examples

Keep it simple. Manage everything

10-LIN

PLUG. SET. PLAY. ]

Digitalization made easy — with RAFI

ASSCAPE’

creen-Plattformi flir Ihre Bediensy

QI0-Link




Product communication

Dimensioning A4

Headline

Size: max. 54 pt, upper case, Univers 75 black
Character spacing: variable

Line spacing: variable

Subline
Univers 45 light
Size: 15 pt

Continuous text
Univers 45 light
Size: 9 pt

Line spacing: 11 pt

Website
Univers 45 light
Size: 14 pt

Color: ocean blue

257 mm

30 mm

10 mm 190 mm

Keep it simple. Manage everything

Digitalization made easy — with RAFI
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10 mm

Headline
<«—— Univers 75 black

Subline

<«— Univers 45 light
14 pt

A
15 mm

rafi-group.com

15 mm }
\/

Logo free space rule for RAFI logo

X
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Product communication
Layout grid
10 mMm 190 mMm 10 mm

12 columns 410 mm

---- ---- o

12 columns 3 mm column spacing

Base lines 11 pt

Spacing between the
columns: 3 mm

The vertical divisions are
variable.

The layout grid does not
apply to stationery and
RAFI forms.

Large images may be
placed so they bleed off at
the edges of the pages.

10 mm
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Product communication

Layout grid

12 columns
Base lines 11 pt

Spacing between the
columns: 3 mm

The vertical divisions are
variable.

The layout grid does not
apply to stationery and
RAFI forms.

Large images may be
placed so they bleed off at
the edges of the pages.

remmrmrmps me—

0

Mit dem RAMO bieten wir Ihnen eine Baureihe, die von Anfang bis Endef@irchdacht
i o

! | ‘
el
| 277 mm
o
El ).

—_—

R |

V\\ vl
et

R AN

-

10 mm

12 columns 3 mm column spacing
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Product communication

| DIE TASTER,
Layout grid DER NACHSTEN ryvy oy
STILLSTAND peshl 3 Loty v
KONNEN SIE :
SICH NICHT
Examples LEISTEN.




Product communication

Advertisements

Dimensioning Junior Page

6 mm

el <
WE CONNECT HUMAN ACTIQI}I‘

.|

WITH [O-LINK

128 mm

rafi-group.com

6 mm

166 mMm

rafi-group.com/io-link

Q IO-Link

RAFI Corporate Design — Page 84

Headline
<—— Univers 75 black

Subline
<— Univers 45 light

Text
<—— Univers 45 light

min. 8 pt



Product communication
Advertisements

Junior Page dimensioning is used as the basic structure

rafi-group.com/io-link

Q IO-Link

RAFI

rafi-group.com

WE CONNECT HUMAN ACTIONS
WITH [O-LINK

10-LINK ist die einheitliche, feldbusunabhéngige Schnittstelle
auf der Sensor- und Aktorebene. Als Technologiefiihrer ver-
bindet RAFI nun erstmals Menschen mithilfe von |O-LINK.

Die einmalige Kombination aus 10-LINK und Befehlsgerédtebox
transportiert beispielsweise menschliche Eingaben direkt an
die Steuerung. Damit sind Sie schon heute fiir die Herausforde-
rungen von morgen gewappnet.

rafi-group.com
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Headline
<—— Univers 75 black

Subline
<— Univers 45 light

Text
<«— Univers 45 light

rafi-group.com/io-link

Q IO-Link

min. 8 pt

RAFI
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Product communication

Presentations

Examples:

" - RAMO 30 T — DESIGN EDITION
For definitions, see Chapter ) i
Corporate communication PowerPoint : LA, K

24VDC

Pa e (XY) - 4 + Schaltspannung max. 35V DC
g i : « Schaltstrom max. 100 mA
L _ ot griin, blau, weis gelb

M12, 4-polig, a-kodiert

I0-LINK

BEFEHLS- UND ANZEIGEGERATE‘

TILTED DIAMOND*
ANZEIGEGERATE

‘Schuizart 1P66

==
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Product trademarks

Word trademark — variations

The logo is available in two color versions, a
positive and a negative version — for different

backgrounds.
Positive Negative
Word trademark —with claim Word trademark — with claim
Keep it simple. Manage everything. Keep it simple. Manage everything.
Word trademark —without claim Word trademark — without claim

KIS.ME ME




Product trademarks

Word trademark — variations

The logo can appear not only on white and ocean-
blue backgrounds, but also on images. However, it is
important to ensure enough contrast here.

KIS.ME

Keep it simple. Manage everything.

Keep it simple. Manage everything.

RAFI| Corporate Design — Page 88

Keep it simple. Manage everything.
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Product trademarks
Word trademark — variations

A free space is defined which determines the min-
imum distance of the logo to other objects and the
edge of the format. The free space “x” is half the
letter height of the word trademark. This free space
also applies for the product names.

Free space without claim Free space with claim
Keep it sim e I\/Ianage everything.
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Product trademarks
Word trademark — variations

Dos Don‘ts

775

&

(g
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Product communication
Giveaways

Merchandising, product trademarks

These should always appear in combination with the RAFI
brand.

e Either supplemented with the RAFI logo

e Or supplemented by the RAFI website

e Or with the supplement “By RAFI”
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Product communication

Product icons

ECOECY BALANCE*Y POWER®" ULTIMATE*Y XTREME®Y

- al =all
‘\\ CLICK (a\ PRESS ‘\ TOUCH @ TWIN
\ @ BUTTON @ BUTTON @ BUTTON @ BUTTON

BASIC LINEAR MULTI 13 ROUGH TINY
JOYSCAPE JOYSCAPE JOYSCAPE K&~ JOYSCAPE JOYSCAPE

(ﬁ\ ONE ﬁ WHEEL SPIN
@ FLEXSCAPE @ FLEXSCAPE @ FLEXSCAPE



TRADEMARK

BRAND CLAIM

COLOR

FONT

VISUAL LANGUAGE
INFORMATION GRAPHICS
CORPORATE COMMUNICATION

Business materials (stationery, forms, business cards)
Company name

Corporate structure

Advertisement dimensions (A4, landscape, DIN portrait, A3)
Job advertisements

Brochure cover pages — front and rear (layout grid)
PowerPoint presentations

Social media

Website

Trade show stands

Rollups

Packaging and labels

Giveaways

Vehicle branding

Building branding / machine branding

Signage system

Sponsoring

4

10
15
20
26

31

32
44
45

50
53
61
63
64
65
66
67
70
71
73

75

PRODUCT COMMUNICATION

Visual language

Use of dimensioning
Brochures, layout grid
Advertisements
Presentations
Product brands
Giveaways
Information graphics

PAPER
WORDING/LANGUAGE
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76

77
80
81
84
86
87
91
92

93
95



Paper

Paper definition

Brochures

Paper

[llustration printing paper, white, matt-coated,
Cover for brochures 170 g/m?

Inside 135 g/m? (for all numbered pages)

Leaflets

Paper
[llustration printing paper, white, matt-coated,
Cover 135 g/m?

Business cards

Paper
280g m?, matt-coated

Stationery

Paper
Standard paper, white
80 g/m?
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WORDING/LANGUAGE 95



Wording/language

RAFI Corporate Design — Page 96

As a basic rule, all texts must be simple, clear, and easy to understand. Content should not be repeated, but placed in con-

cise form at the suitable positions.

Address

We address people in an active, direct and respectful way. The
wording conveys that RAFI is an international company with high-
class products. At the same time, the wording shows that RAFI's
communication is also human, reliable, and personal. In appropriate
situations, a more emotional or personal approach is encouraged.

Company name
Composite terms including the RAFI name are not hyphenated.
Examples: RAFI employees, RAFI subsidiaries

Headlines

The headlines should generate interest and simultaneously convey
the most important information: What is the text about? How and
why does it affect me?

Continuous texts

Generally, continuous texts use relatively short sentences and have
a good flow. Rhetorical questions or dashes are useful style ele-
ments.

Internal communication

a) Within one site: national language

b) Across several sites — within one country: national language Across
several countries: German + English / alternatively only English.

External communication

Standard languages: German and English as well as the national language of
the subsidiaries

National language

Entire website in German, English, ltalian, French, and

Spanish. RAFI-Electronics has a Chinese website.

National language + English, if appropriate only in English

Brochures:
Website:

Presentations:

Gender-neutral language

At RAFI, we want to communicate respectfully and without discrimination. That
includes genderneutral language. The following guidelines apply for internal and
external communication:

¢ |n formal salutations, the conventional polite forms “Dear Sir, dear Madam”
will of course still be used.

e |f we communicate with or about a person we know, we naturally use the ap-
propriate gendered terms.

e \Wherever possible, we use genderneutral terms: “worker” instead of “work-

"o

man’ “spokesperson” instead of “spokesman’

It is important that texts are easy to read. Therefore, we recommend avoiding
complicated ways of ensuring gender neutrality.



Should you have any questions, please contact me:

Tatjana Schweitzer

T +49 751 89-1468
tatjana.schweitzer@rafi-group.com

RAFI GmbH & Co. KG
A RAFI Group company

Ravensburger Str. 128-134
88276 Berg, Germany

T +49 751 89-0

F +49 751 89-13 00
info.headquarters@rafi-group.com
rafi-group.com
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